HERRMANN BRAIN DOMINANCE INSTRUMENT

Average of 115628 profiles

Average
Min

Max

73
17
176

Upper Mode

factual
guantitative
critical
rational
mathematical
logical
analytical

D

Left
Mode

52%

conservative
controlled
sequential
detailed
dominant
speaker
reader

C

50%
Lower Mode

—— Profile Scores ~ ------ Adjective Pairs

imaginative
artistic
intuitive
holistic
synthesiser
simultaneous
spatial

Right

48%
° Mode

emotional
musical
spiritual
symbolic
intuitive
talker
reader
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Answers to Work Elements section (>3)

problem solving
interpersonal
expressing ideas
planning
analytical
organization
implementation

teaching training

creative aspects

conceptualizing

innovating

integration

writing
financial aspects

administrative

technical aspects
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logical
rational
intuitive
intuitive
speaker
talker
analytical
imaginative
emotional
factual
detailed
critical
controlled
dominant
holistic
conservative
reader
reader
spiritual
mathematical
simultaneous
musical
synthesiser
sequential
quantitative
artistic
symbolic

spatial

Answers to Key Descriptors section (2 & 3)
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Answers to Hobbies section (2 & 3)

travel

music listening
reading
spectator sports
cooking

home improvements
golf

gardening
camping hiking
swimming diving
boating
photography
tennis

fishing

music playing
arts crafts

cards

collecting
creative writing
sailing
woodworking

sewing
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Top 20 occupations

Sales (general)
Manager, Sales

Sales, Pharmaceutical
Sales, Financial Services
Sales, Computers
Consultant, Sales

Sales, Insurance

Sales, Industrial Equipment
Sales, Medical Supplies
Sales, Advertising

Sales, Clothing

Sales, Real Estate

Sales, Travelling

Sales, Home Furnishings

Sales, Motor Vehicles

Sales, Cosmetics ||
Sales, House hold Appliances ||
Sales, Jewellery ||

Sales, Farm Equipment ||

Sales, Sports Equipment ||
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