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imaginative
artistic
intuitive
holistic
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simultaneous
spatial
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HERRMANN BRAIN DOMINANCE INSTRUMENT

Answers to Work Elements section (>3)

problem solving
interpersonal
planning
analytical
expressing ideas
implementation

organization

conceptualizing

creative aspects

writing

innovating

integration

teaching training
administrative

financial aspects

technical aspects
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logical
intuitive
intuitive
rational
imaginative
analytical
speaker
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detailed
critical
holistic
factual
controlled
reader
reader
simultaneous
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spiritual
artistic
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musical
mathematical
sequential
quantitative
symbolic

spatial

Answers to Key Descriptors section (2 & 3)
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Answers to Hobbies section (2 & 3)

reading

travel

music listening
cooking
spectator sports
home improvements
gardening
camping hiking
photography
golf

swimming diving
arts crafts
tennis

boating

music playing
creative writing
cards

fishing

collecting

sailing

sewing

woodworking
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Top 20 occupations

Marketing (general)
Manager, Marketing
Manager, Marketing-Account
Vice President, Marketing
Manager, Public Relations
Manager, Brand (marketing)
Consultant, Marketing
Marketing Analyst

Manager, Advertising

Public Relations
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